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Tallyn’s Reach Election Purpose Defined
Tallyn’s Reach is a unique community that brings together modern homes and 
amenities in the picturesque natural environment that makes Colorado special. 
Plenty of open space, native landscaping and signature 200-year-old ponderosas 
make this community a nature lover’s dream.

The collective boards of the Tallyn’s Reach Authority and Metro Districts 2 and 3 are 
responsible for managing this special place while reducing the community debt 
taken on during development, and providing the services our residents appreciate. 
The effort to consolidate the districts and add to our mill levy is undertaken to reduce 
complexity, save costs and reduce confusion. Educating our community about the 
facts throughout this process will help residents make informed decisions.



Strategies & Tactics 



Tallyn’s Reach Owned Media 
Newsletters - Six issues sent to 1,235 subscribers

● July opens - 800 
● August opens - 729
● September opens - 838
● October opens - 785
● November opens - 817
● 3,969 total opens

Webpage    
www.tallynsreachmetrodistrict.com/
election

10,850 visits/5,697 unique visitors

http://tallynsreachmetrodistrict.com/election/index.html


Tallyn’s Reach Owned Media 
Information sheets Everything available online

Five Board members received packets including: 
1. TRMD Ballot Summary (10 copies)
2. TRMD Funding flow Budget Brief (10  copies)
3. TRMD HOA vs District  (10  copies)
4. TRMD Map one sheet  (10  copies)
5. TRMD Reserves (10 copies)
6. TRMD Wins (10 copies)
7. TRMD Community meetings (50 copies) 

https://drive.google.com/drive/folders/1wcRFYvImSKb9iv7FloJYIwp1kRoaYK3V?usp=share_link


Tallyn’s Reach Owned Media 
Community Presentation 

Presented in person and online at 
three community meetings. 

● August 6
● Sept 10
● Sept 22

Approximately 80-90 total 
attendees in person and online

https://docs.google.com/presentation/d/1XXcOTI0uWc0DBlk_py2UcjWgGr0ZOzHfItpk2Oy8Ceo/edit?usp=sharing


Tallyn’s Reach Owned Media 

August Mailer sent to 1,802 households October Mailer sent to 1,802 households



Shared Media 
Tallyn’s Reach Facebook Page

Social Media Graphics

19 total  

17 total posts
August 2022- November 8
Total Impressions - 10,290

https://drive.google.com/drive/folders/1hvhmqkVa3b1tcwka83bmV6USU-mYPBEI?usp=share_link
https://drive.google.com/drive/folders/1hvhmqkVa3b1tcwka83bmV6USU-mYPBEI?usp=share_link


Campaign Metrics



Campaign Impressions

● 750 printed one-sheets and postcards
● 85 community workshops attendees
● 3,604 mailed postcards
● 50,421 website Impressions/page 

views (10,850 visits/5,697 unique 
visitors)

● 6,180 newsletters emailed (60-70% 
open rate/3,969 opens)

● 10,290 social media impressions (17 
posts)

71,330 Gross Impressions



Debrief

● Advocacy vs. information
● Budget 
● Channels available
● Schedule delays
● Relationships
● Competing issues
● Timing/atmosphere


